
 
Audience Profile 

 
The Bottom Line:  The majority of Theatre Tuscaloosa patrons are well-educated, affluent, and 
influential members of the Tuscaloosa community.  They make decisions in their organizations and are 
leaders in their social circles.  We present a unique opportunity to have your messages presented to this 
captive audience of Tuscaloosa VIPs. 
 
Past Attendance Averages* 

• 217 per performance 
• 1,820 per production 
• 10,055 per season 

 

2021-2022 Potential Capacity 
• 430 per performance 
• 3,870 per mainstage production 
• 19,350 per season (45 performances 

total during 2021-2022) 
 
Demographics** 
 

• Gender:   
79% Female 
20% Male 
1% Non-Binary 

 
• Race: 

58% White 
39% African American 
1% Hispanic/Latino 
2% Other 

• Age 
13-17 2.3% 
18-25 11.3% 
26-34 12.0% 
35-54 27.7% 
55-64 25.8% 
65+ 20.8% 

• Annual Household Income – The majority of our audience reports $50K or HIGHER 
<$25,000 13.5% 
$25K-$49K 19.1% 
$50K-$74K 22.4% 
$75K-$99K 15.0% 
$100K-$149K 16.5% 
$150K-$199K 6.1% 
$200K+ 7.4% 

 
• Education Levels – Over 50% of our audience  

has a 4-year degree or HIGHER 
Some High School 3% 
High School/GED 10% 
Some College 20% 
Associate’s 10% 
Bachelor’s 22% 
Master’s or Higher 35% 

 
*Based on a three-year, pre-COVID average. 
**This data is based on an audience survey conducted throughout the 2018-19 Season. 

2021-22 Sponsorship Levels & Benefits

“The Secret Garden” 2010. Photo by Porfirio Solorzano.

 
 

Level Co-Producer Presenter Performer Partner Play-It-Forward 
Investment $12,000 $9,000 $6,000 $3,000 $1,500 
Tax-deductible amount $10,080 $7,560 $5,040 $2,456 $1,308 
Limit 1/Season 2/Season 2/Play 2/Play 1/Play 
Marketing Benefits      
Logo on Lobby Board of production ALL ALL ALL ALL ALL 

Linked Logo on website till 8/2022, listed by sponsorship 
level (~2,400 visits/month) YES YES YES YES YES 

Logo on sponsor page of playbill (~8,000) ALL ALL ALL ALL ALL 

Announced in play curtain speeches (~9 per play) ALL ALL 1 1 1 

Logo included in play e-mail blasts (~6,500 subscribers) ALL ALL 1 1 1 

Logo on sponsor thank you page in 2022-23 season 
brochure**(~15,000) Yes Yes Yes Yes Yes 

Logo on play poster & postcard (~250 posters & ~12,000 
postcards/play) 

ALL at Top, 
Next to TT 

Logo 

1 Above 
Title, 4 in 
Sponsor 

Area 

1 
Above Title 

1 in 
Sponsor 

Area 
1 in Sponsor Area 

Color advertisement in playbill ALL, Full Page ALL, ½ Page 1, Full Page 1, ½ Page  

Logo on cover of playbill  and co-producer billing on 
playbill title page (~2,000/play) ALL     

Logo on Electronic Billboards & Printed Banners ALL     

Ticket Benefits      

Direct access to Audience Services Manager and/or 
Managing Director YES YES YES YES YES 

VIP season subscriptions (5 tickets each) 24 16 10 6 2 

Additional single tickets to sponsored production - 10 10 4 2 

Productions eligible for unlimited additional tickets at 
group rate ALL ALL 1 1  

Total Tickets Included/Value (Note: Ticket value is not 
tax deductible and is based on the group rate of $16 per 
ticket.)  

120 
$1,920 

90 
$1,440 

60 
$960 

34 
$544 

12 
$192 

Special Benefits      
Marquee Room access ALL ALL 1 1 1 
Backstage Tour of Set (group of 10) ALL 1 1   

Sponsor Night Reception in Wilson-Carr Rehearsal Hall 1     

*One (1) Production means that the sponsor may choose one of the five mainstage productions in the 2021-2022 season to sponsor and 
be associated with.  “ALL” means all five 2021-2022 mainstage shows (Always…Patsy Cline, Girls’ Weekend, On Golden Pond, The 
Mamalogues, and Mamma Mia!). 




